











() sprout

Attract. Engage. Repeat.

Tip #9. Determine your strategy in advance

Before you post your Facebook Fan Page, your company
should have an employee policy around social media.
Employees should know what is acceptable to post and
what is cause for dismissal. | recently went to the Starbucks
Fan Page and on the discussions tab there was a topic
about rude customers, started by an employee. If your
company employees are young or part-time workers

that might not understand the ramifications of bad PR,

it's best to have a policy that is clear and leaves no room
for misunderstanding.

Tip #10. Treat your Fan Page like
an online ad and optimize

Fan Page administrators have access to reporting tools and
can use the tools to optimize the performance of the page.
All posts are given a quality rating based on how many
people comment, like and write posts in response. You can
use this quality rating to get a better understanding about
what fans want to see from you.

For more information please go to sproutinc.com

The Facebook Fan Page platform provides the most
effective way for businesses to engage fans on Facebook.
But to be successful, you must remember that pages are a
two-way conversation and you need to be present and
active. The rewards are great. Embracing this form of
interaction will build deeper connections with your most
loyal advocates.

| hope these tips and examples have provided value. If
anyone has other tips or ideas | would love to hear them.
Social media welcomes two-way conversations better
than any other medium out there.
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